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Sell Comfort, Security, Emotion

. Today everyone is stressed

- They may lose everything—
“We got this”

helping
prove

DESCRIBE THIS FIRM

ARKETING

SELL CARE, TRUST,
COMFORT, SECURITY

ESTATE PLANNING FIRM

EXCELLENCE IN:

‘Welcome to Boylan & Bremer




Is this firm . ..

Creative

— “A” quality
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- B-/C+ quality
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Is this firm . .. Rate the firm

. Creative - Average

— “A” quality - B- /C+ quality

Websites

THE LAW

{4 7\ HAWLEY TROXELL
— BOISE, IDAHO

Idaho’s Largest/Oldest Firm

Are these ads persuasive?

. Conservative

Offering Solutions
to the Challenges of

- Stand out TS i o s

- Show benefit of “big” B te Cone Ofc
- Look dynamic, creative, agile I_IHAWLEY
TROXELL
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LARGE, yet agile.
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QurBloz:  Smith & Jones “We Get Results.™”

Coming soon. Our firm is big and old. We offer the technical skills of a large firm
and the collegial culture of a small firm. We work as a team; we are
efficient, service oriented, and partner with our clients.

Our firm offers value-added, results-driven legal skills and business
solutions. We are diverse, community oriented, and green. We're
cheaper because we’re in a smaller market.

We represent everyone, from individuals to large companies.
Our more than 73 professionals have 77 specialties from ADR to
Zoning. We are best at every single one of them.
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Finding your message
audience?
need?
pain?
alternative?

competition?
dlifferent

MARKETING WORKS
WHEN YOU LOOK D/FFERENT

FINDING YOUR MESSAGE.
WHAT DO CLIENTS WANT?

What's your message?

hard.
- What'’s your strategy?

are
become
clients
history

eye-catching



What do clients want?

FOCUS ON AN INDUSTRY

What else?

Sell what clients want to buy Timber Law

knowledge of their business and
industry

Agriculture Law Construction - Bridges and Tunnels
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Rental Car

Several years ago, the rental car industry in the United States surpassed the $20 billion mark in
revenue. Companies in this highly competitive industry are actively trying to secure market share and

maximize profitability while at the same time trying to minimize inventory and reduce labor and ATTORNE
maintenance costs. Constantly changing national regulations and legislation, a high rate of View atto|
consolidation, and specialized risk contribute to the complex nature of the business. Conner &
Winters has the depth of experience to provide comprehensive legal services to this dynamic PRACTICH
industry.

Banking ai
Designing risk management programs and drafting key agreements Corporate]
Conner & Winters is fortunate to have a nationally recognized practice in the rental car industry. We Employee
have worked with some of the largest rental companies and insurance carriers in the United States to Labor and|
generate best business practices and procedures and develop successful risk management programs. Litigation
Our attorneys provide guidance in drafting rental agreements and other industry-specific contracts. Product L
We have structured self-insurance and public insurance programs for rental companies and drafted Real Estat

insurance policies and policy provisions for the industry. We have developed an in-depth

Focused marketing

obby, outside interest, previous career,

: ENCYCLOPEDIA OF
dominate  jccociamons

trade association

Growth industries
EASE YOUR MIN D
602.288.8349

. MICHAEL WALZ
TTORNEY AT LAW.

POTLAWYER.COM @

LegalRideshare T

(855) U-Rideshare
(312)767.7950
help@LegalRideshare.com
W GlegalRideshare

GROWTH INDUSTRIES

Growth industries

IAzs]Dopest

Criminal Attorney

Allison B. Margolin

rd Law & Affordable
Need a warrant recalled?
Want to smoke pot on probation?
All criminal defense from drugs to murder

o 323-653-1850

24 hrs. on call answering service
P

www.lasdopestattorney.com
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Chapter: “A Plea to Focus Your Marketing”

ARKETING
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SHORTEN YOUR LOGO

Firm Name

If you have more than 2 names,
focus on wherever people stop

Lugenbuhl, Wheaton, Peck, Rankin & Hubbar

LugenbUhl LOGOS AND INITIALS

Lugenbuhl, Wheaton, Peck, Rankin & Hubbard|
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Initials “Giant Initial” Logos
GALLOWAY]|
avoid using initials. JOHNSON
G TOMPKINS
once you are well known, BURR AND
then SMITH

Consider, e.g.:

GALLOWAY

Galloway Johnson Tompkins Burr & Smith
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Bios matter more than eve

PROFESSIONAL
BIOGRAPHIES

William Howard - 1st & Howard Law Group
Partner at The Howard Law Group Washington University in St.
Grand Rapids, Michigan, United States - 500+ connections - Louls School of Law
Contactinfo

And when it comes to trying cases, he's an intimidating force that doesn't take it easy. Bill litigates the most
catastrophic, all-or-nothing cases — the ones other law firms won’t touch with a 10-foot pole — and he tries them
nationwide with amazing results.

WEBSITE BIO DESICN

For Bill, failure is not an option. His “take no prisoners” approach has meant favorable verdicts for his clients in over
98% of the tough cases that he regularly takes to trial, with no jury trial losses in more than 10 years.

In two words: He wins.

a CONTACT US TODAY
b I: 616-827-7028

< Local:
Toll Free: 866-719-9503

AW GROUP

Local: 616-827-7028
Toll Free: 866-719-9593

I ILA\V GROUP

HOME  FIRM OVERVIEW PRAGTIGE AFEAS CLENTS 810G NewserTen Armctes  conTac e

‘ CONTACT US TODAY
‘ ‘)

rom Wall Street to Main Street, We Expertly Handle
your Business and Litigation Matters
'WILLIAM D. HOWARD

Location:

Grand Rapids, Michigan

psaliioivon
o Fax: 616:235.6081 &
o Eeomas £ Email:  EmailMe
F1 EL] ¢
litigator, he focuses his practice in the areas of product liability, construction, trucking
i 1t offars et snmntiatan Ans reata v RECENT POSTS e
accessibility and personal attention| oo o= o iy “
UTOF CARPENING TRUCK. across the nation. Mr. Howard has obtained favorable verdicts in numerous jurisdictions including the

‘Court, Massachusatts; U S. District Court, Pennsylvania; U S. Distrit Court, Caiforia; U S. District Court linois;
US. District Court, Oregon; U.S. Distict Court, New Jersey; U.S. Distict Cour, Tennossoe; U, Distict Cour,
- o Louisiana; US. Distit Court, Missouri; U.S. District Court, Alabama; U.S. Distict Court, Flrida; U.S. Disrict
OIL CHANGE SHOP' Court. Noth Carolna; U . Distit Gourt, Avizona; U.S. Distict Court, Michigan; Michigan Court of Appeals, Sith

Mar 03 - EXPERTS TESTIMONY WAS.
'WRONGFULLY BXCLUDED

T Howat Law Groupis bt il i prdly

What Is Your Definition of Success?

ouia. oo o

Feb19- SUPREME
TRANSFUSION CASE
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TOUGH,
AND HOW

SOPHISTICATED.
AND HOW.

HOW. OURFIRM OURTEAM  PRACTICEAREAS OURRESULTS  CONTACT

LAW GROUP

WILLIAM D. HOWARD

bhoward@howardiawgr.com

Shareholder

Akron
222 South Main Street

P 330.849.6630 | F 330.376.4577
abemard@ralaw.com | vCard

OVERVIEW EDUCATION CREDENTIAL! RECOGNITIONS

SERVICES Ms. Bernard has decades of experience i

AFFILIATIONS

Aretta K. Bernard

Cleveland
Toledo

Columbus.
Cincinnati

INSIGHTS

labor and employment litigation matters that run the gamut from equitable

relief, non-compete and trade secret violations to complex, multi-party

« Employment Litigation
cases. and

* Intellectual Property Litigation
« Employment

handicap, and race di wal harassment and sex di

and public

p in both state and federal Laws prohibiting
discrimination and harassment, Ms. Bernard represents private and public employers and individuals accused of age,

housing discrimination, and public

* Equal Opportunity / Anti-
Discrimination Law multi-party cases,trying many cases through to verdict Her

accommodation dist

imination throughout the State of Ohio. She has extensive trial experience i individual and

has included serving as lead counselin
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TOUGH.
AND HOW.

The Howard Law Group takes on the tnughest/nosf
sophisticated cases for companies like /Aﬁ Claims
Services, JC Penney and Cottrell, Inc., anj

we haven't lost a big trial in over affecade. Our team
doesn’t mess around, we get to workfFget to the heart of
the matter and get results. When evglything is on the line,

\(\ /ALKER WILCOX A‘
AN VALKER WILGOK MATOUSEK L

William P. Bila

FOUNDING PARTNERI CHICAGO

31224 5764 woila@ialkerwilco.com
wCard |Print Bio| Linkedin

FOCUS AREAS

OVERVEV

surance and
Professicnal st rears & Do
Logal Assistant Val
wnesok@walerilcor.com| 212244 6712,

TIGHTEN UP
YOUR WRITING




Tighten up your writing

The Atlantic Mutual v. Payton, 682 N.E.2d 1144
(Il App.), the court issued a split decision,
holding that an employee who was injured by
an uninsured co-employee and who obtained

Evaluating last year's performance by looking only
at the “bottom line” is a dangerous practice. You should give

SPEED OF INFO IS CRITICAL

Need a new brand or website?
A marketing plan or ads? Ca// us!

Subscribe to our blog:

Connect with us:

Tighten up your writing

. Think like a nervous executive
8th grader

useful tips
- What can they do right now

cut it in half.
again

Speed of info is critical

Ross’s Law Marketing Books ¥

PInwn vo7P'Y

TIWN T I

Strategy / Branding Associate Marketing Training

Buy on Amazon: Buy on Amazon:
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ROSS FISHMAN, J.D.

As CEO of Fishman Marketing, Inc, he helps law,

accounting, and other professional-services firms
dominate their chosen markets and generate revenue.
Regularly hired to rebrand prominent firms or overhaul
their websites, Ross is known internationally for strategic
marketing and differentiation, and the development
of the profession's most-effective marketing materials.
Fishman Marketing has launched successful marketing

initiatives for 200 firms from Istanbul to Iceland.

“Ross has a stronger sense of
what will create ‘buzz’ than
anyone else in the market.”

- Rick Klau, Google, Inc.

Fishman Marketing branding campaigns have received
countless international marketing awards, including
national first-place honors from the Legal Marketing
Association 17 consecutive years, for marketing that was
both innovative as well as revenue producing. Fishman
Marketing received the LMA's grand prize, the optional
Best of Show award, five of the ten times ever presented.
FM programs also received one of Inc. magazine's ten

Marketing Masters awards for “brilliant and successful’
marketing.

Recipient of the LMA’s first peer-selected Lifetime
Achievement award (1998), Ross was also the first legal
marketer inducted into the LMA’s international Hall of
Fame. In 2016, Ross was selected for the prestigious
Lawdragon 100 Leading Consultants and Strategists, one
of just ten international marketers “whom lawyers most
valued for their guidance.”

FISHMAN
MARKETING

“Many people consider Ross to
be the nation’s foremost expert
on law firm marketing.”

- Of Counsel Magazine

A Fellow of both the College of Law Practice Management
and the Litigation Counsel of America, Ross is known
as an “educational and entertaining” presenter who has
keynoted more than 300 retreats, training, and Ethics CLE
programs on six continents — including once presenting
on three continents within 24 hours. A prolific, award-
winning writer, Ross has published 250 thought-provoking
articles, including five monthly columns, and has sat on
the editorial board of five national magazines. His popular
“The Ultimate Law Firm Associate’s Marketing Checklist”
book sold nearly 2,000 copies in the very first month in
print. (Subscribe to his pithy blog at fishmanmarketing.
com/blog.)

An active LMA member since 1990, Ross has been LMA’s
Vice President; chair of its Ethics Task Force (2012-2015); a
member of both the Strategic Planning and Best Practice
Task Forces; and founder, chair, and moderator of seven
LMA QuickStart conferences for new marketers. He also
created and hosted “Just JDs,” LMA's first full-day national
conference for lawyers. Ross has been the expert legal
marketing witness in three precedent-setting branding-
and social media-related lawsuits.

Ross was a commercial litigator before moving to Winston
& Strawn to practice marketing full-time, later becoming
Marketing Partner of Ungaretti & Harris. A 1986 member
of the federal Trial Bar (N.D. lll), he received a B.A. in
Speech Communications, cum laude, from the University
of lllinois, and his J.D. from Emory Law School.

“Ross was going to win in so
many categories that LMA
created the ‘Best in Show’ so
he’d win one grand prize instead
of nearly all the trophies”

- LMA'’s “In The Loop,” Fall 2009

www.fishmanmarketing.com



